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HOW TO

LIVE UNITED
AT WORK
HAVE FUN.

SHARE INFORMATION.
INSPIRE EMPLOYEES.

SHARE YOUR VOICE.
GIVE 10% GIVE 100%

GIVE 110%.

GIVE WHAT YOU CAN.

FUNDRAISING IDEAS
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THANK YOU.... for leading your company s United
Way campaign. We hope you nd it to be a rewarding
experience. Please encourage your co-workersto Live
United by giving to our community through United
Way.

We want your workplace campaign to be the most
successful it can be! This booklet contains a
number of fundraising activities that you can do in
your workplace. Consider using these activites to
not only raise funds but to educate your employees

and co-workers about the great work accomplished

with their United Way contribution.

Enjoy the ideas in this booklet and HAVE FUN!

-Paul Kramer
2008 United Way Campaign Chair

The Basics

Put a little pizazz in your campaign! Make it fun and memorable! It s easy to do. Even workplace
campaigns with limited time and no budget can be fun for everyone. Here are some proven ideas
that will encourage the completion of pledge forms, help capture your co-workers attention, build
morale, and make your workplace campaign a celebration of our community.

Please do not pressure co-workers. Encourage co-workers to complete their pledge form but do
not make it a requirement to commit to an amount.

Educate! An educated donor is a happy donor and one that will continue to support your
workplace campaign for years.

Include United Way speakers to talk about the results of your co-workers investment in United
Way.

Publicize your workplace campaign with posters, banners, and in your newsletter.

Be sure to say THANK YOU!

Materials are available online at http://uwhancock.org or call 419-423-1432.



HOW TO LIVE UNITED:
HAVE A “LIVE UNITED” DAY.
CELEBRATE IN THE MORNING,
AFTERNOON, OR  EVENING.

With everyone s busy schedule and the limited amount of time that people can be away from their work,
consider holding a LIVE UNITED day. Bene ts of this one day approach include: reduced costs in both
cash expenses and employee disruption, increased contributions because of a focused campaign appeal
and more campaigners who are willing to help because of the shortened time commitment required. If you
promote your campaign properly and distribute the materials in advance, your employees will be prepared
to make their giving decision and your LIVE UNITED day will be a huge success!

Sample “LIVE UNITED” Day:

Greet employees at the door with campaign information and an investment form. Refreshments, campaign
buttons or LIVE UNITED shirts add a nice touch.

Hold a morning kickoff celebration that inspires employees to participate in the campaign. A welcome
from management and brief remarks from a local United Way representative or from employees who have
been helped by services supported by United Way. Ask all employees to turn in their investment forms by
the meeting s end. Hold drawings for fun prizes for those who turn in their investment forms. Give away the
shirt.

Visit departments mid-morning with cookies, music, etc., or plan a lunchtime fun event to keep the
momentum going. Wear the shirt.

Have committee members help you track pledges received so far and follow-up with employees from whom
you have not heard. Encourage all employees to turn in an investment form, even if they do not donate. Give
away the shirt.

Tally results and give employees the good news as they leave the building for the day. A handwritten note
from your committee or a small thank you item adds a nice closing touch. Utilize e-mail or bulletin boards
the following day to publicize the total and thank everyone for their efforts. Thank them with a shirt.

Remember to solicit in advance any employees who will be unavailable onyour LIVEUNITED day so they
can be included in the campaign totals and drawings. Plan your Retiree and Leadership Giving solicitation
early so that the results are nal by the time you hold your LIVE UNITED day!

Order LIVEUNITED shirts at uwhancock.org. They are only $5 each and can be purchased with a purchase
order or credit card.

Show your support, wear the shirt.






